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RESUME

SUMMARY

Thirty years of experience as an accomplished copywriter for an extensive range of business and consumer accounts. Copywriting expertise on the corporate and advertising agency level and has successfully operated own business since 1985. Capabilities include:
· Write direct response and general advertising copy across a wide range of media 

· Manage projects from initial concept stage through pre-production

· Collaborate with graphic designers in creative development
· Supervise projects to meet budget and deadline objectives 

PROFESSIONAL EXPERIENCE
1985-Present  Owner, Reisman’s Copy Works  
Develop and manage concept and copy execution for a broad array of industries including financial, insurance, business-to-business, health care, non-profit, and education. A summary of accounts has included:

Allstate Insurance

American Automobile Club of America 
Arizona Opera
Comcast

Embry-Riddle Aeronautical University
EP Henry
Fisher Investments
MBNA
Mercy Medical Center
Mutual of Omaha Insurance Company

Multiple Sclerosis Association of America 
RoadSafe Traffic Systems

York College
· Created a lead generation campaign for Avidyn Health, one of the nation’s leading and fully integrated care management organizations, resulting in a 40% increase in qualified leads over previous efforts.   
· Developed concepts and copy for multi-component direct mail campaign for Bayer Environmental Science targeting lawn care professionals in 13 states, greatly exceeding client’s anticipated response. 

· Produced and implemented on-going national ad campaign for MarketDyne International, a CIGNA company promoting business insurance programs to over 300 associations.

· Coordinated creative development for multiple-version direct mail program for Mellon Bank, ultimately surpassing the previous control position by 30%.
· Launched direct mail and ad campaign for an independent Realtor, resulting in a response rate 50% over projection. 
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1984-1985  Copywriter / Client Contact, The Reich Group  
Combined direct response copywriting and account executive skills to initiate and manage client projects, and coordinate activities with agency's internal art and production staff.  
· Supervised two major national accounts, MarketDyne International and Medical Mutual Liability Insurance.

· Interfaced directly with clients to inform them of their advertising and marketing programs’ status.

1982-1984  Copywriter, National Home Life Assurance Company  
Wrote and managed the development of third party direct response insurance kits for one of the nation’s premier direct response insurance companies.

· Initiated a new creative approach for Texaco, out-performing the existing control package by 40% and remained the longest-running control position in the company’s 65+ year history. 

· Coordinated and implemented development of multiple test and rollout campaigns on a national level for over 30 major financial and oil accounts, including Citibank, Bank of America and Shell Oil with an average campaign mailing of two million.  
· Collaborated with senior marketing, legal compliance, graphic design and production departments to ensure programs mailed on the assigned dates and within budget. 

· Interviewed, hired, and managed a team of three copywriters responsible for testing new insurance products for the company’s Advanced Concept Team, successfully introducing several new products to the marketplace. 

1979-1982  Copywriter, Communicators Plus  
Created advertising and PR copy for a variety of retail, insurance and business-to-business accounts, including Delmarva Power and CIGNA.

AWARDS

· Iris Award by the New Jersey chapter of the International Association of Business Communicators (IABC) for a direct response package created for Champion Mortgage.

· Gold Edison Award from the American Marketing Association recognizing a MCI / DiscoverCard acquisition solicitation that doubled MCI’s database of student credit card customers.
· Certificate of Merit from the Philadelphia Direct Marketing Association for a lead generation program developed for Comcast.

EDUCATION
Pennsylvania State University, B.A., History
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